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Retail Store Donation Program Definition:

Retail Store Donation Programs are created when grocery retailers agree to set aside perishable and non-perishable products, such as
meat, deli, dairy, produce, bakery, and dry/canned items on a daily or weekly basis for a Feeding America Food Bank or an enabled Food
Bank partner agency to pick up. This allows food to go directly from the retail store to the agency and into their local communities at no
charge. If there is no partner agency available in the immediate area of the retailer, or if an agency is not capable of meeting the store’s
needs, the Food Bank will reach out to the next closet partner agency capable.

The Retail Store Donation Program helps secure perishable and nonperishable food items from retail stores across the Food Bank’s service

area. By working with grocery stores and other retailers in our community, we can ensure healthy food is not being wasted. These food items
may include discontinued items, product samples, perishable products beyond retail sales that will not affect safe consumption, cosmetic
or production errors and more.

To be apart of this program the agency must agree to:

Be in good standing with the Food Bank and sign a Letter of Agreement (between the Food Bank and agency, (this is not a contract between
the agency and retailer). If the agency decides to leave the Retail Store Donation Program, the agency must give and maintain a 30-day
written notice to the Retail and Donations Manager at the Food Bank.

e To maintain a schedule agreed upon between the retailer and the agency that meets the retailer’s needs.

e  To provide good contact information to the retailer and the Food Bank for drivers or volunteers picking up the retailers. Also,
provide any staffing changes that may affect the retailer. Clear communication on any closures for holidays, vacations, and
inclement weather.

e The agency must provide current food handler permits for all volunteers or staff picking up at the partnered retailer to the Retail
and Donations Manager at the Food Bank, this is separate from Agency Services requirements.

e The agency volunteers or staff must take temperatures of the refrigerated/frozen donations at the retail location then again upon
arriving at the agency, this is to ensure nothing has fallen out of the proper temperature guidelines. (This is also a requirement for
the Meal Connect reporting). The agency agrees to destroy any product that falls outside of the food safety guidelines.

e The agency must commit to picking up everything from the store. No cherry picking is permitted by the agency. This activity
may be the cause for dismissal from the Retail Store Donation Program.

e The agency must have adequate cooler, freezer space and must be able to distribute in a timely manner to ensure the least
amount as possible goes to waste.

e The agency must have the ability to accurately report the donations by category to the Food Bank on a weekly basis into the
online reporting system. (Meal Connect). All Meal Connect entries must be entered by the agency on or before the last day of each
month. There is No Grace period on reporting donations. This is to ensure the donor gets credit for their donates in the correct
month in which the agency received it.

e The agency agrees to distribute the food donations free of charge to all eligible recipients. Eligible staff or agency volunteers
shall not be given priority over other eligible recipients.

e The agency must be willing to share any abundance of perishable donations that the partnered agency cannot distribute
themselves. To share the abundance of perishables the agency can only share with an approved Food Bank partner agency. The
partnered retail agency is responsible for reporting all the pounds received from the donor. The partnered retail agency will need
to sign an Addendum to the Agency Partner Agreement | Sub-distribution form and keep track of shared product for their own
records.

e The partnered agency with an abundance to share Cannot require the secondary agency to take everything that is in abundance.
The secondary agency Cannot demand additional donations from the retail partnered agency doing the share.

e The agency must be willing to allow the Food Bank to manage the retail partnership for data sharing, concerns, communication, or
other issues that may arise.

e The Food Bank will loan the partnered agency a thermal cooling blanket and scale to start the program. The agency will need to
provide a digital thermometer to temp the donated refrigerated or frozen donations. The agency must be committed to purchasing
a new thermal blanket and/or scale if the agency loses or damages the equipment that is on loan. The agency also agrees to
return equipment to the Food Bank if the agency decides to stop the program. The agency must return the equipment clean and in
working order.

For questions or concerns please contact:
Shelly Durling| Retail and Donations Coordinator
918-936-4565

sdurling@okfoodbank.org
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